


The Fes'val Images Vevey : 
ar's'c crea'on at the service of a city's 
reputa'on



Yuji Hamada, « Primal Mountain », 2014



Yuji Hamada, « Primal Mountain », 2014 



Renate Buser « Avenue Nestlé 55 », 2016



Renate Buser « Avenue Nestlé 55 », 2016



INSPIRATION

Historical context: economic crisis of 1991/92

Between 1991 and 1993, Vevey lost more than 1,000 jobs, about 10% of its total 
number of jobs, and saw its unemployment rate jump to 16%. 
A major crisis in the history of the city.





From coat of arms to logo



Urban marketing / City branding



(Wikipedia)

Urban marketing / City branding

City marketing (related to city branding) is the promotion of a city, with 
the aim of encouraging certain activities to take place there.

It is used to alter the external perceptions of a city in order to encourage 
tourism, attract inward migration of residents, or enable business
relocation.





*Like any other !

*





Martin Parr, « Think of Switzerland », 2016

Festival Images as an USP



Penelope Umbrico, « Range», 2020



Mentalgassi, « Surprise », 2012



Liu Bolin, « Hiding in the City », 2012



Erik Kessels, « Valerie, in Almost Every Picture, 2014
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Jun Ahn, Self-portrait, 2018
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Branding / Break down / 3 entities + 1 spin off



Ackroyd & Harvey, « Testament aka Barbara », 2012

Beyond the limits of photography



VHILS, « Scratching the Surface », 2012 

Unexpected



Cindy Sherman, « Untitled Film #21 », 2012

Quality



JR, « Unframed », 2010 

MonumentalMonumental

Saype, « Which Legacy?», 2018





Site specific

John Baldessari, « Figure (With Vertical Lines », 2014



Experiential

Thomas Mailaender, « The Night Climbers of Cambridge, 2014



ECAL/Marvin Leuvrey, « Revelations », 2016

Accessible



Playful

Stephen Gill, « Coexistence », 2016



Edoardo Delille, « We Splash », 2016

Interactive



High-tech

Tadao Cern, « Comfort Zone », 2014



Guido Mocafico, « Blashka », 2016

Innovative



Asako Narahashi, « half awake and half asleep in the water», Scenographie ECAL, 2016

Instagramable



Philippe Durand, «Feu (au lac)», 2018

Storytelling



Social media international community



From local to international



Media awareness as economic added value











NEWS!



Images Vevey 
goes to Sicily!
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